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The Association of University Research Parks (AURP) represents more than 350 membersin the research park industry.

AURP's mission is to promote the development and operations of research parks that foster innovation, commercialization
and economic competitivenessin aglobal economy through collaboration among universities, industry and government.

The Association of University Research Parks' primary membership community consists of planned and operating research
parks and technology incubators around the world. A variety of university, governmental, not-for-profit and private
organizations interested in the development and operation of technology projects and programs, comprise the balance of
AURP's membership.

WhatisaResearch Park?

A university research parkis defined by AURP as aproperty-based venture, which has:
I Master planned property and buildings designed primarily for private/public research and development
facilities, hightechnology and science based companies, and support services;
I'A contractual, formal or operational relationship with one or more science/research institutions of higher
education;
I'A role in promoting the university's research and development through industry partnerships, assisting in the
growth of new ventures and promoting economic development;
IAroleinaiding the transfer of technology and business skills between university and industry teams;
IArole in promoting technology-led economic development for the community or region.

The park may be anot-for-profit or for-profit entity owned wholly or partially by auniversity or auniversity-related entity.
Alternatively, the park may be owned by anon-university entity but have acontractual or other formal relationship with a
university, including joint or cooperative ventures between aprivately developed research park and auniversity.

About Research Parks
IAURP currently represents more than 110 university research parks, which are primarily located adjacent to
major research universities across North America
I The total research park employment impact to the economies of the United States and Canadais conservatively
estimated to be in excess of $ 31 billion
IResearch park surveys indicate that AURP member parks represent over 73 million square feet of built
environment
I Three-quarters of member parksindicate that they have plans to significantly expand their built environment
I Businessincubators are presentin 62% of research parks
I More than 350,000 people across North Americaare employed in research park companies
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Conference Committee Chair

Rod Casto

Associate Vice President of Economic Development
The University of South FloridaResearch Foundation
Tampa, Florida

The University of South Florida established the USF Research
Foundation, Inc., in June 1989, to manage the USF Research Park
and to promote, encourage and provide assistance to the research
activities of University faculty , staff and students. This not-for-profit
organization provides a means by which discoveries, inventions,
processes and work products of the USF faculty, staff and students
can be transferred from the University laboratory to benefit the
public. Funds generated by such discoveries are used to enhance
research at the University.

The Foundation was formed as adirect-support organization for
the University in order to provide broad and flexible financial
mechanisms in support of research operations, contracts and
grants, and to facilitate the commercialization of university
inventions. The Research Foundation is responsible for receiving
and administering all royalties related to intellectual property, and
acts as afiduciary entity on behalf of the licensee and university
programs. The Research Foundation also acts as the fiduciary entity
for private contracts and grants.

Meet at the remarkable Renaissance Vinoy
Resort & Golf Club

Network with colleagues representing
major research parks and technology incubators
with top-level expertise

Experience stimulating panel discussions

Hear speakers at the leading edge of the research park
industry®evolution

Enjoy the sunshine, surf and all that St. Petersburg
has to offer!

Research Park Industry Leaders at this conference will: 1_

INFORMATION and On-Line Registration Contact:
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\\// UNIVERSITY
RESEARCH

Creating Communities of Innovation

Headquarters
6262 North Swan Road, Suite 170
Tucson, Arizona 85718
Phone: (520) 529-2521

ax: (520) 529-2499
Email: info@ AURP.net
www.AURPnet.org/annual2008
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Diamond Level Conference Sponsors commit an investment of
$25,000 to support AURP®2008 Annual Conference.

Recognition of this sponsorship includes:

VIP Privileges
Conference registrations for up to five representatives
(additional registrations available at advertised member rate)
Acknowledgment from the podium at opening and closing sessions

On-Site
Priority attention to serve as speaker or moderator at conference
Company logo and description in meeting program
FULL-page advertisement in meeting program
Sponsor acknowledgment for Awards Luncheon
Exhibitor Space with priority placement
(Exhibits open Wednesday, December 10 - Friday, December 12)
Logo and recognition in all conference marketing materials
Signage recognition at sponsored event and throughout meeting

Hectronic

Logo and link on AURP web site
(Site averages 138,816 hits per month & shows 67% growth in unique visitors over previous year)
Banner advertisement in three AURP electronic newsletters

Media
Special news release recognition

Promotion & Marketing Opportunities
Meeting attendee list and AURP membership list
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Platinum Level Conference Sponsors commit an investment of
$10,000 to support AURP®2008 Annual Conference.

Recognition of this sponsorship includes:

VIP Privileges
Conference registrations for up to four representatives
(additional registrations available at advertised member rate)

Acknowledgment from the podium at opening and closing sessions

On-Site
Priority attention to serve as speaker or moderator at conference
Company logo and description in meeting program
FULL-page advertisement in meeting program
Sponsor acknowledgment for Luncheon
Exhibitor Space with priority placement
(Exhibits open Wednesday, December 10 - Friday, December 12)
Logo and recognition in all conference marketing materials
Signage recognition at sponsored event and throughout meeting

Hectronic

Logo and link on AURP web site
(Site averages 138,816 hits per month & shows 67% growth in unique visitors over previous year)
Banner advertisement in three AURP electronic newsletters

Media
Special news release recognition

Promotion & Marketing Opportunities
Meeting attendee list and AURP membership list
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Gold Level Conference Sponsors commit an investment of
$7,500 to support AURP®2008 Annual Conference.

Recognition of this sponsorship includes:

VIP Privileges
Conference registrations for up to three representatives
(additional registrations available at advertised member rate)

Acknowledgment from the podium at opening and closing sessions

On-Site
Company logo and description in meeting program
HALF-page advertisement in meeting program
Sponsor acknowledgment for either Tote Bag or Audio Visual Services
Exhibitor Space with priority placement
(Exhibits open Wednesday, December 10 - Friday, December 12)
Logo and recognition in all conference marketing materials
Signage recognition at sponsored event and throughout meeting

Hectronic

Logo and link on AURP web site
(Site averages 138,816 hits per month & shows 67% growth in unique visitors over previous year)
Banner advertisement in two AURP electronic newsletters

Media
Special news release recognition

Promotion & Marketing Opportunities
Meeting attendee list and AURP membership
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Siver Level Conference Sponsors commit an investment of
$5,000 to support AURP®2008 Annual Conference.

Recognition of this sponsorship includes:

VIP Privileges
Conference registrations for up to two representatives
(additional registrations available at advertised member rate)

Acknowledgment from the podium at opening and closing sessions

On-Site
Company logo and description in meeting program
QUARTER-page advertisement in meeting program
Sponsor acknowledgment for either Continental Breakfast or Refreshment Breaks
Exhibitor Space with priority placement
(Exhibits open Wednesday, December 10 - Friday, December 12)
Logo and recognition in all conference marketing materials
Signage recognition at sponsored event and throughout meeting

Hectronic

Logo and link on AURP web site
(Site averages 138,816 hits per month & shows 67% growth in unique visitors over previous year)
Banner advertisement in one AURP electronic newsletters

Media
Special news release recognition

Promotion & Marketing Opportunities
Meeting attendee list and AURP membership
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Bronze Level Conference Sponsors commit an investment of
$2,500 to support AURP®2008 Annual Conference.

Recognition of this sponsorship includes:

VIP Privileges
Conference registrations for one representative
(additional registrations available at advertised member rate)

Acknowledgment from the podium at opening and closing sessions

On-Site
Company logo and description in meeting program
Sponsor acknowledgment for either Tour Buses or specific item
Exhibitor Space with priority placement
(Exhibits open Wednesday, December 10 - Friday, December 12)
Logo and recognition in all conference marketing materials
Signage recognition at sponsored event and throughout meeting

Hectronic

Logo and link on AURP web site
(Site averages 138,816 hits per month & shows 67% growth in unique visitors over previous year)

Media
Special news release recognition

Promotion & Marketing Opportunities
Meeting attendee list and AURP membership
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AURP will confirm your participation and accompanying benefits, by e-mail, upon receipt of this sponsorship form.

Sponsor Information
Organization

Contact Name

Title

Address

City State/Province Postal Code Country

Phone Fax

Email Web site

Sponsorship Commitment
Sign me up! I want to confirm my support of the AURP 2008 Annual Conference in St. Petersburg, Florida, as asponsor:

Diamond sponsor - $25,000 Confirm your sponsorship today -
Platinum sponsor - $10,000 By mail to:
Gold sponsor -$ 7,500 AURP (c/0 Wachovia Bank)
Silver sponsor - $5,000 Lockbox #758936
Bronze sponsor - $§2,500 Baltimore, MD 21275-8936
By fax to:
(520) 529-2499
On-line:
www.aurp.net

Commitment Checklist: (To take advantage of your sponsorship benefits and insure your organization is visible at this
important conference, please mark all that apply and provide items by stated deadline.)

Return with Agreement -
Company Logo (in EPSformat, all fonts converted to outline) and company description (75-word maximum, TXT format) e-mailed to AURP
office for placement in meeting materials
Banner advertisement (468w x 60h pixels) for the AURP electronic newsletter: Diamond / Platinum: 3x ~ Gold: 2x  Silver: 1x
We decline to use this advertising opportunity
Company Logo(in high-resolution, PG format, ) for placement on AURP web site

By November 1, 2008:
Advertisement for the Conference Program e-mailed to AURP (in EPSformat, all fonts converted to outline, no bleeds):
Diamond / Platinum: Full-Page (7.5"w X 10”h) ~ Gold: Half-Page (7.5"w X 5”h)  Silver: Quarter-Page (3.5"w X 5"h)
We decline to use this advertising space

By November 24, 2008:

Register your representatives on-line , as appropriate, for the complimentary registrations as an EXISTING SPONSOR using the AURP web site
(www.AURPnet.org/annual2008) Registrations: Diamond-5; Platinum-4; Gold-3; Silver-2; Bronze-1



